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Transport is an opportunity…a problem…





Census data

George Street study

myPlace survey

Give Yourself a Lift campaign research

Research and data



Location based social research

TfNSW data

Research and data



Encourage residents to shift focus to active transport

Increase awareness of the cycling network 

Create a liveable and thriving community of people

Objectives



Conversations

Events and services

Marketing and publicity 

that get people to ‘maybe’

with low barriers to entry

to make it visible 

Campaign elements



Conversations



531 
conversations

372
maps

239
flyers

Conversations



Conversations

Barriers to riding:

• Confidence / knowledge

• Infrastructure

• Can’t ride

• Ownership

• End of trip facilities

Motivations to ride:

• Enjoyable

• Reliable

• Health and fitness

• Direct



Events and services

Try-a-bike: Joynton Park Guided rides

CoursesFree tune-ups

Personalised route advice

Community events











B6. After seeing this advertising, how likely would you be to cycle as an alternative to your current form of transport? Bases n=153-359

Intent to ride
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Saw campaign Didn't see campaign Total

Much more likely

Slightly more likely

No change

Slightly less likely

Much less likely
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Year on year percentage change in weekly cycling volume (weekday only)
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Matt Austin

City of Sydney

maustin1@cityofsydney.nsw.gov.au

Thank you


