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Our activites are divided across 9 business groups 
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Our global activities 

China 

Hongkong 

Taiwan 
Myanmar 

Thailand 
Vietnam 

Malaysia Philippines 

Singapore 
Papua New Guinea 

Indonesia 

New Caledonia 

 
Australia  

Madagascar 

Nigeria 

Greenland 
Norway 

Sweden 

Estonia 

Germany 
United Kingdom 

France 

Portugal 

Netherlands 

Denmark 

Hungary 
Switzerland 

Austria 
Italy Spain 

Canada 

 
 13.000  Employees 

 80  Companies 

 450 Branches 

 130  Countries (Delivery of products & services) 

 7  Turnover (billion euro) 

Unites States 
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Why we entered the bicycle industry 

Mobility Heritage Own destiny 

Strategic fit 

Global Fragmented Growing 

Interesting market 

Sustainability Urbanization 

Health and aging Electrification 

Strong trends 
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Pon Bicycle Group in numbers 

1,300+ 
Employees 

€600m+ 
Turnover 

800k+ 
Bicycles 

6m+ 
Parts & 

Accessories 

70+ 
Countries 
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1898-1930 2016 
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Pon.Bike/brand-architecture 
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Selected group functions / Joint initiatives / Capturing  scale effects without harming the brand DNA 

Illustrative 
Brand portfolio incomplete 



A new symbol A global ambition 

2/28/2016 

• . Leading products* in all target segments 

Ultimate brand for every community • . 

Outstanding experience at any touch-point • . 

*bicycles, parts and accessories 
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To achieve high customer and dealer satisfaction we 

invest in products, services & capabilities 
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On a personal note 



Thank you 


