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FESTIVAL

=3 MAJOR SKI RESORTS

= HIKING AND THE OUTDOORS
= HISTORIC GOLD RUSH TOWNS
= MOUNTAINS

= FOOD AND WINE

=" CYCLING
"COWS

VELO CITY
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HIGH
COUNTRY
WOMENS
CYCLING
FESTIVAL




Two women with a passion for
sharing their cycling experiences
and bringing cyclists together to

ride.






SHARE KNOWLEDGE. “@%"
BUILD CONFIDENCE.
PUSH BOUNDARIES

AND HELP WOMEN

DISCOVER NEW RIDE

DESTINATIONS WITH

NEW FRIENDS.

VELO CITY
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GATHERING
THE TRIBE

VELO CITY
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HIGH
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FESTIVAL

Building the Brand

FES‘I‘IUAI.-

ADVENTURE
FUN
FITNESS
FRIENDSHIP
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MI BUFFALO -

ANDING
« MERCHANDISE
« MARKETING

VELO CITY



SOCIAL
MEDIA

High audience engagement
Compelling narrative

Brand ambassadors

View Insights

© Qv
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MEDIA/COMMS

Story pitches
Media releases

Editorial/imagery

VELO CITY



ALIGNMENT WITH
MAJOR PLAYERS

IN THE BICYCLE
TOURISM INDUSTRY
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NORTH EAST

«+ regional roads @Cycl ing 7 BICYCLE
. Victona AUSTRALIA NETWORK
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VELO CITY



THIS SUPER

FUN WEEKEND
PEDALLING
ADVENTURE, &
IS NOTJUST «
ABOUT CYCLING.
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Plenty of foodie goodness plus
post-ride pleasures of great

coffee, wine, beer & hot yoga

VELO CITY
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GOT TECHNICAL
TH BIKE MECHANICS
JRKSHOPS
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We couldn’t have done

It without the Boys!

VELO CITY
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VELO CITY

NIGHT
IN THE REGION

2/3
1“ q PAID PARTICIPANTS

ASSOCIATED BENEFITS
OF THE TOURIST DOLLAR

ACCOPANVYED BY
FRIENDS AND FAMILY
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Over 25% from Interstate and

a few from New Zealand

VELO CITY
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BUFFALO
CHALET
A 10km
- 5%,

Next Gen, cheering their
Aunty Anna, as she summited

her first mountain!

VELO CITY



WHERE T(
FROM HEF

VELO CITY
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